
Urban cultural event grid – A mobile application roadmap 
 

Maria Pavlidou 
Hellenic Open University 

Athens, Greece 

marw_pavlidou@hotmail.com 

  
 

 

 

 

 

ABSTRACT 

This paper aims at outlining thoughts and ideas on forthcoming 

research and development of a social mobile application that will 

provide city dwellers with the ability to easily detect ongoing and 

future cultural events using a portable device (mobile), eventually 

creating a localized social grid with respect to the cultural activity 

of the urban realm of Athens, Greece.  

Categories and Subject Descriptors 

H.5.2 User Interfaces  

General Terms 

Design, human factors. 

Keywords 

Personalization in social systems, smarter city, social grid, 

Web2.0. 

1. INTRODUCTION 
Metropolitan cities’ downtown areas are thriving with cultural 

events due to the existence of multiple theatrical and musical 

stages, street events, pop-up events and similar venues. It is hard 

to keep up with all these complex daily schedules and timetables. 

Information on cultural activity exists scattered in press, particular 

websites or the Facebook event application and proves to be quite 

hard to retrieve at a moment’s notice and while on the road. 

Additionally, there is no easy way to pin down interesting 

information and share it with other people. On top of that, most 

people who actually attend an event only rarely do they use their 

relevant mobile applications (like foursquare) to share specific 

event information or their experience with friends or the public at 

large.  

Our approach to address the above issues is to integrate 

information about current and future events into the city map, in a 

way that can be accessed via a mobile device. Thus, the mobile 

user should be able to detect events according to proximity (based 

on her current position) or to a specified location. A further 

related idea is to personalize the event information that reaches 

each user, as well as the real-time interaction with events, thus 

generating content (comments/tips, photos) that can prove useful 

to others.       

A user could maybe even create non-documented pop-up or street 

events that she happens to step into, and suggest all kinds of 

events to friends/contacts, becoming part of this cultural live grid. 

2. ARISING QUESTIONS 
The aspiration of this application is to become a love-to-use tool 

that will enrich urban experience, promote cultural activity and 

online/offline interactions between people with common interests. 

There are certain aspects of the problem that should be tackled to 

reach this goal. 

2.1 How to attract users 
One issue is how to attract people to use the application and 

engage in events. One way could be to use push notifications for 

events that occur around a user’s current position, e.g. at a 400m 

radius, without the user actually needing to open the application. 

The notification could directly point the event location and 

engage capability. Enriching more the experience of using the 

application could be done by, say, visualizing information on 

event hotness and trending.   

2.2 Which personalization techniques to use 
A core challenge is to support people in overcoming the 

information overload. Adaptation and personalization are key 

strategies as people have individual demands and thus need 

individual support [1]. Collaborative filtering and 

recommendation are the most widely used forms of community-

driven personalization, but there are other types of personalization 

techniques, where communities are of interest [2].  

In our case, the user’s profile formulation, previous content 

generation and event engagement history could be a good starting 

point. Another recommendation criterion could be the current 

position and proximity to events that friends/contacts are currently 

attending nearby. 

2.3 Where do event information come from 
Information on cultural activities could be available to the user by 

using as source existing relevant website content. Another thought 

is to use real time customized creation for pop-up/street events or 

events added from event organizers (music halls, theatres etc). 

3. SOME RELATED WORK 
Coppens et al. have developed the platform CUPID that 

aggregates, enriches, recommends and distributes cultural events 

as targeted as possible [3]. Gena et al. have developed and 

evaluated a social adaptive website in the domain of cultural 

events, iCITY DSA, which provides information about cultural 
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resources and events that promote the cultural heritage in the city 

of Turin [4]. Lee developed the cultural event recommender, 

PITTCULT that provides a way for users to rate the 

trustworthiness of other users [5]. 

4. NEXT STEPS 
Significant research in relevant areas of the outlined ideas is 

essential in concluding on clear and concrete targets for the 

application in mind. Comparing techniques and already developed 

platforms will help point out the weaknesses of such systems and 

lead to the directions where improvement is needed. 
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